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Montreal, November 1, 2005 — What a success! What crowds in Old Montreal this past weekend for the 2nd 
annual Grand Masquerade – A Halloween Celebration, presented by Loto-Québec! Event organizers 
estimate that 100,000 revellers turned out to frighten themselves silly – a 30 per cent increase over last year's 
attendance. The crowd size peaked on Saturday during the Procession Funèbre followed by La Noce, 
presented by Loto-Québec. This macabre evening drew no fewer than 30,000 celebrants who, with ghoulish 
eagerness, accepted the invitation extended by Productions L’Entracte and L’Équipe Spectra and donned all 
manner of marvellous disguises for the occasion. Another of the Grand Masquerade's many notable features 
was the fabulous entertainment site, which transfigured the face of the historic district. Diverse performances 
and other attractions in this storied location gave a whole different look to Old Montreal. Some 300 actors, 
performers, musicians and extras took part in the 2005 edition's deliciously decadent celebrations and 
strengthened ties with numerous artists look set to further develop in the coming years. The immensely 
successful second edition gave rise to wonderful collaborative efforts among creative minds in the fields of visual 
arts, cinematic special effects and fantasy-literature publishing – figures who henceforth will faithfully haunt Old 
Montreal each late October. The foreboding L’Antre, set up in Bonsecours Market, scared the living daylights 
out of the assembled partiers during the free pre-opening evening. And the festival's two horrifically fun-filled 
balls – the black gothic Nuit du sacrifice! and Le Théâtre de l’infini!, presented by Mountain Dew Pitch Black 
– both proved so popular that organizers regretfully had to turn away many of the living dead gathered to join in 
the festivities. Prizes in the Grand Masquerade's "decorating and decking out Old Montreal" competition were 
awarded at l'usine de spaghetti du Vieux-Montréal on Saint Paul St. and at Le Fripon in Place Jacques-Cartier. 
The Grand Masquerade has indeed made its bloody mark on us all. Frightening, startlingly surprising, daunting 
– even shocking – though it is, the event is clearly already well on the way to becoming permanently implanted 
on the Montreal cultural calendar. 
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In just its second year, this grand Halloween celebration is already attracting the attention of specialty and 
tourism media, such as Canadian magazines Rue Morgue and Canadian Travel Press and California's Triple A, 
keen to investigate the new and original way Montrealers have devised to drive away the evil spirits with which 
November, the Month of the Dead, threatens them. Also on the worldwide web, via Alliance impériale and 
Radio Caribou, The Grand Masquerade showed correspondents of Argentina's Europa Press and Mexico's 
Communicaciones Reportura de Asuntos Cultural (IMER - Instituto Mexicano de la radio) around the 
metropolitan area. In addition, Tourisme Montréal included event information in the media kits that invited foreign 
journalists received in connection with an architectural tour of the city. 
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The second edition of this new festival event could not have been the great success it was without the support of 
its partners in the public and private sectors. The Grand Masquerade wishes to thank its principal sponsor and 
official presenter, Loto-Québec, as well as SDC Old Montréal and its public-sector partners: the ministère du 
Tourisme du Québec, Tourisme Montréal, the Ville-Marie Borough and the City of Montreal. It also extends 
thanks to media partners TQS, Le Journal de Montréal, CKOI 96,9 FM, 105.7 Rythme FM, CIBL 101,5 FM, 24 
heures Montréal Métropolitain, ICI Montréal, Montreal Mirror and CHOM 97.7 FM, along with its goods-and-
services sponsorship partners: Groupe Berger (official technical supplier), Pepsi, Bonsecours Market, 
Pub Saint-Paul, Joseph Ponton (costumes), Via Route, Hôtel Gault, L©Auberge et Restaurant Bonaparte, 
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Restaurant Le Fripon, Calèches Lucky Luc, Van Houtte, Cruella, Molson Export, Naya Go and Old Port of 
Montréal. Thanks also go to the merchants and business people of Old Montreal for their contribution. 

The Grand Masquerade – A Halloween Celebration will definitely be back next year with new and utterly 
morbid activities. Organizers will soon begin digging into hallowed ground in preparation for the event's third 
edition, with the 2006 program of spine-chilling activities to be unearthed in early fall. Until then, we can all sleep 
in peace… 
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